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Briefing Paper 
Prepared for:  Hon Rita Saffioti, Minister for Transport; Planning and Lands  

Re:   WAAA Pop up apartment (1-3 November) 

Date:   16 October 2017 

 

Background 

The WA Apartment Advocacy (WAAA) is a not for profit group, which was formed by Samantha 

Reece in September 2016.  The Advocacy Group was developed to create a voice for people who 

choose apartments in WA. 

The apartment sector is still a relatively new concept for WA residents and yet it is growing in 

popularity.  Apartment living is particularly popular with 25-40’s and then 45 years plus, because of 

their ease of maintenance and their proximity to key attractions like coffee shops. 

WAAA conducted a poll in January 2017 across its 4000 members which provided insights for what 

the rental market, investors and owner/occupiers thought about their apartments.  This data has 

been instrumental in educating State and Local Government with particular input to planning 

policies as well as advising developers with their building/apartment designs. 

Current situation 

The WAAA has been highly successful in gaining traction and hence the next 12 months of 

campaigns are about to commence. 

From 1-3 November, WAAA has hired a pop up apartment to be located in Forrest Chase in the CBD.  

Ikea have agreed to decorate the apartment hence increasing its overall appeal.  The Forrest Chase 

area is heavily populated with employees who traverse to work and the train station.  Mid week the 

location receives 32,000 pedestrians per day. 

The pop up apartment will be the key attractant for pedestrians with WAAA staff then engaging with 

these people to complete a quick survey created by WAAA – Are you suited to apartment living? 

Each person who completes the survey, automatically enters the draw to win one of 12, one month 

apartment trials at Oracle, Perth, developed by Blackburne Property Group. 

Essentially 12 sets of people will be able to trial the apartment life for a month at no charge. 

The online survey to date has shown that approximately 20% of the respondents were definitely 

categorised as apartment livers. 20% were definitely not and the remaining 60% were unsure.  The 

aim of this social experiment is to commence with 12 different demographics (families, seniors, 

DINKS etc) and to determine what their reservations were before moving in and then their position a 

month later. 
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Dr Josh Byrne, who is a presenter of Gardening Australia and Density by Design on ABC nationally 

will document this 12 month trial and include the findings in one of the segments of the next series 

of Density by Design. 

A media conference will be held to launch the event on 1 November at 9.30am.  It is expected that 

the social media and media reach will be significant due to the novelty of the promotion.  An active 

teaser campaign will also be created online with intense social marketing over the three day pop up. 

 

Proposal 

The WAAA would like to extend an invite to Hon Rita Saffioti to launch the pop up apartment 

experiment at the media conference at 9.30am on Wednesday 1 November. 

 

Ends 

For more information contact  
Samantha Reece 
Managing Director 
Phone 0452 067 117 
 


